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A Message from the President
Dennis R. Beck, CLU, ChFC
President 2010/2011

It is the time of the year that the old makes way for the new. It is time to pass
on the President role to the new President, Jeremy Green. Jeremy takes over
officially as of July 1. When I mentioned the old for the new that is fact. Jeremy
is quite a bit younger than this old timer. With that will come some innovation,
aggressiveness, great leadership, and hopefully many more youth to join our
dynamic veterans that have made this Society what it is today. The year has gone
fast. When I look back the time goes fast and you do not get accomplished what
you wanted to. However, we have had a very successful year despite the fact
membership is down 11% - we started the year with 256 members and will end around 227.

I want to thank the Board that represented you through this year (see page 2) and would appreciate
it if you would recognize these people when you see them next. The work is not done without these
people. Of course, without your Chapter Executive, Sandy Beeson, the Board or I would not
survive. She is your work horse and it is such a pleasure to work with her. She is the person that you
meet each meeting at the table, applies and gets approved your continuing education credits, arranges
your lunches/catering, etc., keeps all Board members informed, keeps all our members informed, and
manages the President and his activities. Thank you Sandy! Jeremy, you are very fortunate in having
the best Chapter Executive in the country.

If there is anyone you can think of in the next week or so that would like to become a member, this
is the time to do that. Dues are prorated so that there is very little fee for the month and you literally
get about 3 months free. Sign up at our national site: www.financialpro.org. We still have time for
our Chapter to move up the ladder nationally for our recruiting efforts. The tally goes until July 1 for
our fiscal year of recruiting new members. Of large Chapters, we are in the top 10 and not that far
off of the top leaders. We need 10 additional members to join by June 30.

With our new President and the work of our program committee led by Carol Evenchik you will
see programs, speakers, and education beyond what other professional groups offer. Your new

Continued on page 14



Thank you FSP - Twin Cities Board Officers for 2010/2011
for your dedication, leadership, and service to the
Twin Cities Chapter

Chapter President

Dennis R. Beck, CLLU, ChFC

LCM Group, Inc.

651-344-7202 dennis.beck(@charter.net

President-Elect/Membership Co-Chair

Jeremy P. Green CFP®, CLU, CEBS, MSFS, CTFA
Carlson Capital Management, Inc.
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Meet Member Steven J. Thoresen, CPA

By: Dyanne Ross-Hanson, CLU, CFP, ChFC
President President-Elect/ Communications Chair

Meet Steve Thoresen, C.P.A., new Twin Cities SFSP Name:
member and new Board of Director member. Steven J. Thoresen, CPA
Steve is a Partner at Brunberg Blatt & Company. Brunberg | Company:
Blatt & Co. is a local CPA firm with five partners and a | Brunberg Blatt & Company, Inc.
staff of 15 professionals and support personnel. On a | Mailing Address:
broad basis, they specialize in small business, offering a 5500 Wayzata Blvd., Suite 600
wide variety of services including audit and accounting, | Minneapolis, MN 55416
corporate and personal tax preparation and planning, | Telephone:
business valuations, and advisory services. Their client | 763-398-4502
profile is privately owned businesses with average annual revenues ranging | Email:
from $2M to $20+M. They also work with start-up companies. Industry | sthoresen@brunbergblatt.com
specialization is within the construction, real estate development and rental, | Member Category:
HUD owned properties requiring specialized financial reporting applications, | Regular
credit collection companies, and wholesale distribution businesses. They
enjoy a very seasoned, experienced staff and as such are able to offer innovative, personalized services to their
clients.

I asked Steve how his business has changed over the years. He noted that technology now plays a key role in
producing reports and tax returns. Financial reporting is more complex. Financial Statement Disclosures have
resulted in an increased emphasis on continuing education and training. “Standards Overload” is an ongoing
challenge within Steve’s industry. “In the tax area, the sheer number of law changes requires continual training and
education”, he went on to say. Steve also noted that when he first started in the profession, there were restrictions
on advertising and promotion. “Basically, we were prohibited from placing ads in trade journals and competing
for clients was very restrictive”. Today advertising and promotion are pretty much wide open and in turn
competition for new business has become fierce. Steve says that the firm obtains most of its clients from referrals
from existing clients and from networking sources.

Steve grew up in northern Minnesota (Hibbing and Duluth). In high school his family moved to Minnetonka
where he attended school. He graduated from the University of Minnesota. He is married to his wife of 33 years,
Mary Beth. They have two sons, Scott (27) and Bill (25) and a daughter, Callie (18). On his free time, Steve enjoys
biking, fishing and collecting music (old LP’s).

Steve was introduced to the Twin Cities Society of Financial Service Professionals by a fellow member, Dyanne
Ross-Hanson. He was impressed with the membership and he joined because it seemed like a good fit based upon
the type of work and client he works with. When asked what Steve perceives to be the greatest benefit to
membership, his comments
included impressive
continuing education topics
and the opportunity to
network with other
members.

FOSTER KLIMA & COMPANY, LLC.

e 1 oot ot Listen. Understand. Advise.
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A Word from our Sponsors...

State of the American Family
David L. Austin, MassMutual/Minneapolis Financial Group

The new American economy requires fresh insights into the ways families are adapting to meet the financial chal-
lenges they face. Although the American family has always been affected by economic shifts, the recent downturn
has compelled many to reconsider their roles and relationships, to reevaluate their priorities and, in many cases, to
simplify their active lives.

The research study, Families, Financial Attitudes & Planning, was

commissioned by the Massachusetts Mutual Life Insurance Com- Name:
pany (MassMutual) and conducted by Forbes Consulting Group. Dave Austin
Between February 16-27, 2009, a 20-minute online questionnaire Company:
was administered to 1,443 parents, ages 30-64, with household in- Mass Mutual
comes of $100,000 or more. Several strong themes have emerged from their responses, as Minneapolis Financial Group

illustrated by the content in this article. Key differences emerged from the three age Mailing Address:

groups that were interviewed—Generation X (born 1965-1979), Late Boomers (born .
1955-1964), and Early Boomers (botn 1946-1954). Findings from this investigation are 19\/?,1 Marq‘f“;&ﬁg‘g’z Suite 2680
highlighted throughout this summary. InneapoLs,

Telephone:
Families, finances and feelings 612.492.9319
An in-depth series of research studies is exploring the changing definitions and dynamics Email:
of families in this country. This multi-year initiative will produce a deeper understanding daustin@finsvcs.com
of the different forms families take, factors that affect family dynamics, how family mem- Member Category:
bers interact on financial and other matters, and trends that will shape families in the com- Associate

ing decade. The initial study from this new series, Families, Financial Attitudes & Planning,
focuses on families and finance.

It may come as no surprise that the vast majority of American family decision makers have always felt very strongly about the well-being
of their families and make many sacrifices to better the lives of their loved ones. They make conscious choices about the things they con-
sider important in their lives — their kids’ education, family and friends, and how they spend their time and their money. They’ve chosen
their jobs and homes to support and enhance these choices. Yet, many families are uncomfortably aware that future financial goals often
take a back seat to the conveniences and necessities of their daily lives. A slumping economy has made them question what they can do to
maintain lifestyle priorities while improving their long term financial security.

Family first
A clear majority of families agrees that raising their children is the most important thing in their lives and are willing to sacrifice job ad-
vancement to care for their children. They also consider what’s best for their families when making financial decisions.

65% of parents agree that raising my children is the most important thing in their lives.

As might be expected, Generation Xers and Late Boomers, who are in the midst of their child-raising years, rate themselves significantly
higher than Early Boomers on the priority of raising their children. Generation Xers are significantly more likely than either set of Boom-
ers to place their children’s financial security as a primary goal.

Additionally, these same parents believe that it’s important to educate children about finances at an early age and give their children the
tools they’ll need to manage money. In fact, many parents want to help their children avoid making the same mistakes they made and
have already begun seeking ways to educate their children about personal finance. Interestingly, mothers are significantly more likely than
fathers to actively search for ways to educate their children on finances and give them tools for managing money instead of just giving
them money.

66% of mothers seek ways to educate their children about finances and give them tools for managing money as opposed to 59% of fathers.

With two kids in grade school and one still in daycare, each day is a balancing act for Paula and Steve Smith, a couple in their mid 30s.
Steve, an architect with a small firm, and Paula, a part time physical therapist, juggle the changing priorities of their family’s daily routine —
including school, soccer, dance lessons, and play dates. While saving monthly toward the down payment on a house, they’re also still pay-
ing off old college loans and are responsible for a hefty portion of their health insurance. Once they buy a home and pay off their loans,
saving for college and retirement are next on their list. Sometimes their monthly expenses exceed their income

Continued on page 21
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Professional Development

An Exceptional line-up of Programs for 2011/2012
Carole S. Evenchik, ChFC, CLU and Jon Kennedy, CFP®
FSP-Twin Cities Programming Co-chairs

Your Board of Directors has spent more than five months preparing a very robust, educationally rich year of
programs delving into the areas of Investment, Estate & Business Planning, Risk Management, and Practice Man-

agement.

New this year, a program in July! So join us July 215t at Midland Hills Country Club for lunch and hear from
Richard D. Martin, JD. LLM, CFP®, CLU®, ChFC®, MBA with Mass Mutual speaking on What’s Hot in Estate &
Business Planning this year. More specifically, he will provide a summary of the key provisions of the tax law, es-
tate-gift-GST tax rates, and exemptions, gifting benefits, planning strategies as well as a summary of the tax provi-
sion of the new health care laws.

Program registration is available online at www.sfsptwincities.org

Our entire Professional Development program calendar will be published and distributed to our members and
sponsors before the end of July. We look forward to seeing you.

Your co-chairs,

Jon Kennedy, CFP®

Carole Evenchik, CLU®, ChFC®

jkennedy(@meristemmfo.com carole@evenchikdailymoneymet.com

Carole S Evenchlk, ChFC®
EvenChecks & Balances % : F.‘“'“.“'alas;\g@g}g?g

Daily Money Matters and Financial Organization

Freeyourselfto enjoy life. . .
unencumbered by stacks of unfiled paperwork,
unbalanced checkbooks, unpaid bills and
unending burdens that cause stress for your mind,
yvour body, your family, and your quality of life.

Are you a Senior with insurance forms to complete? Are you unsure of which medical payments are cwed
versus those paid — or are your bank statements piling up and not yet reconciled?

Are you a busy professional, wondering how to “keep to that budget” and uncover some discretionary money?
Do you lack the tirne or des1re to check your bank accounts online or follow up on that particular credit card
charge vou received?

chold or couple, struggling to navigate within and arcund

Areyoua vor of a non nal housel
today’s pohtlcal realities and the1r 1mpact on you fmanmally'?

Call Carole at 651.308.8555

Watercooler
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We kn’ew b ml\eraqe

From Best Class to High Iﬂ!!t., your business is aur mtpertlsn-.

Submit your next case to us, and find out what we have to offer...

COMPETITIVE PRODLICTS

Life Insurance

= A Broad Partfolio of Life Insuance Prodects - UL, Whole Life, Term Life and Servivorship
Disability Income Insurance

= BOE and Biry-Sell » Multi-Life or Individual DI Irsusnce
= Orwn Oiccupation Protection = Prodect ahility to save for retirement
Long Term Care Insurance
= From a Company that'’s in the business for the long term For more information contact:
= Beimbursement or Indemoity Policies Dhavid Amstin
MassMital | oo sapesc e

: g - S0l Marguette Avene, Suite 2600
Estate Analysis & Bosiness Plannimg f'i FINANGIAL BREUM Minneapolis, MM 55402
MassMutual Retirement Services FPhone: 612-491-9319
The MassMutual Trust Company, FSB* Wa'll help you get tharat o -

Email: dausting@vfirews.co

UFE INSURANCE » DISABRITY INCOME IMSURANCE « LOMG TERM CARE INSURAMCE

E

Finandial G uuu&ﬁgmhmwﬁ:imcmlmmcﬂnd affilioied companies u'rdmhreg:ﬂem harane
producds imed Hmhd,lmsmh  Springfield, WA 01111-0001 aad & sbsidinries, T Life lhanone Company and MML By Stote Life: lsaeosce Company,
ml-rij'h'hu:lwME‘I:H_,E[m‘ﬂ:WTMMFﬂuanﬂiﬂmw&wmﬂm"EJmﬂﬁ
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Sponsorship

Questions for our Sponsors...
Carole S. Evenchik, ChFC, CLLU
FSP-Twin Cities Sponsorship Chair

1. Are you taking advantage of all of your sponsorship benefits?
2. Who might you suggest that we talk with about becoming a new Sponsor?
3. How may we improve your Sponsor Experience?

Remember Sponsors benefits include marketing presence on our chapter website, meeting
materials, and program communications, when camera ready art of business logo, pictures, and ad
for this online-newsletter, are provided. At least one-person per Sponsor may attend the CE
programs without charge, except for meal cost. And there are many other benefits as well.

The Sponsorship Committee welcomes volunteers to help enhance the Sponsor service delivery. Volunteers
may be FSP members and/or sponsors & their staff.

Please forward your feedback and volunteer interest to carole(@evenchikdailymoneymet.com
or call me at 651.308.8555

Do you have a personal shopper?

Finding your client
the perfect fit
is what we do best.

Call us today!
(952) 449-9269

www.hallettfinancial.com

HALLETT

FINANCIAL GROUP
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Platinum Sponsors

James R. Millikan, CLU, ChFC, CFP
Paul E. Peterson, CLLU, ChFC
Midwest Financial Solutions |
7100 Northland Circle, Suite 408
Brooklyn Park, MN 55428
888.390.0162
jim@midwestfinsol.com
paul@midwestfinsol.com

David L. Austin 1T
Minneapolis Financial Group
901 Marquette Avenue
Minneapolis, MN 55402
612.492.9319
daustin@finsvcs.com
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Platinum Sponsors

- Gregory A. Carlson, CFP®

Principal
Carlson Capital Management, Inc.
11 Bridge Square

Northfield, MN 55057
507.645.8887

CAPITAL MANAGEMENT catlsoncap.com

Allianz @)

Sherti Dumond
Allianz
5701 Golden Hills Drive
Golden Valley, MN 55416
763.765.7833
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TWIN CITIES CHAPTER GOld Sponsors

Anchor Bank Newman Long Term Care
a Robert Deuth a Debra C. Newman, CLU, ChFC, LTCP
3 651.675.4676 2 612.454.4402
© robert deuth@anchorlink.com © debn@newmanltc.com
EvenChecks and Balances Paragon Insurance Agency
a Carole Evenchik, ChFC, CLU a Daniel Schuler
3 651.308.8555 2 612.743.1323
© carole@evenchikdailymoneymet.com © dschuler@paragonmn.com
Foster Klima & Co. LL.C Penn Mutual
a Douglas K. Flink, CLU, ChFC a Dennis E. Goeders, CLLU, ChFC
3 612.746.2200 2 651.994.8112
© doug flink(@fosterklima.com © goeders.dennis@pmlmail.com
Hallett Financial Group, Inc. Prime Mortgage
A  Jeremy T. Hallett o) Mark Merry
3 952.449.9269 2 952.841.1741
e jeremy@hallettfinancial.com © markm(@ptime-mortgage.com
John Hancock Life Insurance Prudential Financial
o) Michael J. Loney o) Steven J. Springer, CLU, ChFC
3 952.935.2424, X 203 2 763.542.1450
© Michael lonev@jhancock.com © steve.springer@prudential.com
Woodbury Financial Services
a Clayton M. St. George, CLU,CFP® MBA
§ 651.702.1825

clayton.stgeorge(@woodburyfinancial.com
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AdvisorNet Insurance

Silver Sponsotrs

Jonathan Hind Financial Group

Aaron Niedorf ~ Erik J. Young
612.347.8600 E 651.429.3868
aniedorf(@advisornetinsurance.com 2 etik@jhfg.com
Comer Consulting, LLC Ohio National Financial Services
John Comer, CFP & Bradley Struve, CLU
763.540.0711 E 651.731.7910

[77]

john(@jcomerconsulting.com brad@struveandassociates.com

Guardian Life
Bill Machacek
612.961.5370

William machacek(@glic.com

Jonathan Hind Financial Group is a comprehensive insurance marketing organization
committed to helping our producers and agents improve their financial situation. Our customized
programs and senvices allow our producers fo focus their attention on the client as well as grow
their business by providing them with:

The potential for increased compensation and profitability
Dozens of carriers with strong financial and products of integrity
Specialized software and fraining

Custom case design and technical resources

Underwriting support and case packaging

Kinship

Please call Erik Young 651-429-3868 to learn how JHFG could be a valuable resource for
you in the future.

11
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FSP National Educational Opportunities

SAVE THE DATE - AUGUST 16-17, 2011

THE CLINIC

FOR ADVANCED PROFESSIONALS

PHILADELPHIA AIRFORT MARRIOTT® - PHILADELFPHIA, PA

Our members asked and F5P delivers:

An in-depth educational meeting in Risk EARLY BIRD
Management, Estate Planning, Financial Planning, REGISTRATION:
and Retirement Services. All education, no fluffl JULY 1 5.r
CONTENT 2011

i Product-based Track (discussicn that leads to the sale of a i

product) and Planning-based Track (strategies and
technigues that help clients reach their goals) breakout
sessions - follow a single track or mix and match.

1 General Sessions covering the critical issues facing
financial professionals

" Professional Showcase Sessions from leading financial
SEMVICE COmpanies

" Exhibit Hall with sponsored reception Watch

www.financlalpro.org

EEN EF!TS for information about
* Eamup to 12 hours of CE THE CLINIC

Questions? 800-392-6900
[M-F, 500 am. — 4:30 p.m. ET)

vy W v
S .

*The Marrioit offers direct walking aocess to all terminals and
is convenient for those who wish to drive or take a train.

v
L]
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Program Highlights

March 17, 2011
Holistic Risk Management for the Affluent Client
Denise Exner
Chartis Private Client Group

-

Speaker Denise Exner and FSP-
Twin Cities President, Dennis R.
Beck, CLLU, ChFC, Fountain

Board Members Financial

Paul F. Johnson,

CLU, ChFC,

Cincinnati Life,

Dyanne Ross- Gold Sponsor, Michael Loney, John Board Member Mary K. Nemer,
Hanson, CLLU, Hancock Life Insurance Company, CLU, ChFC, D S & B Financial
CFP, ChFC, Exit Member Scott T. Hennessy, CLU,ChFC, Services LLC with guests Pam
Planning MSES, Saybrus Partners, Dennis Beck, Johnson, KDV and Michael A.
Strategies, LLC, and Board Member Cheryl Bonkowske, Litch, CPA

and Linda J. CLU, ChFC, FLMI, John Hancock Life

Bartlett, CLU, Insurance Company

Foster Klima &

Company

April 21, 2011
Estate Planning for Retirement Distributions
April K. Caudill, JD, CLU, ChFC
Northwestern Mutual Life Insurance Company

Photo at left: 2010 Program Chair Paul A.
Lindemann, CLLU, FLLMI, ACS, Catholic
United Financial and Board Director Paul
F. Johnson, CLU, ChFC, Cincinnati Life
were honored with certificates of
appreciation for their service to the
Chapter by President Dennis Beck

Speaker April Caudill and FSP-
Twin Cities Program Chair Paul
Lindemann

Attendees participate in group
discussion around an idea,
problem, situation pertinent to
the presentation topic as part of
an effort by the program
committee to enhance
multidisciplinary relationships
and add value to our
presentations. .. watch for more
group discussion at each
program!

Watercooler 13 June 2011




President’s Message Continued from page 1

programs agenda for the next year will be out in the next month or so. Be looking for that and do not miss one. I
suggest you put these in your calendar when this list comes to you. You will want to be attending. Each program
will add to your knowledge for your clients service.

I am so thankful for you giving me the opportunity to serve you. I have been a member for over 25 years now
and plan to continue my involvement and membership for many years to come. You can only appreciate what this
group offers if you attend the events, get involved with your board as a leader or committee member, participate
wherever you can, network with your fellow professionals and get to know them, and be proud of I believe one of
the best professional organizations in the state.

Last but not least, without your sponsors none of this would be possible. As a non profit organization our
programs, lunches, etc. would not be possible. Please look at our sponsor list and support them and give them a
chance to earn your business. You could be quite surprised how they can help you and your business.

Thanks again everyone. As part of the requirement as outgoing President, I will continue to serve on the board
as Past President. I will be continuing in that role as Treasurer and plan to be involved with helping recruiting
corporate heads as members and getting them more involved with bringing members to us through their agents,
etc.

I wish each of you continued success, prosperity, and good will. You are the best people I know and have
acquired so many good friends. I am partial but, I do not know of any Chapter in the nation that can compete
with our local talents.

God bless.

Your Past President,
Dennis Beck

Ann M. Mikiska, CLU, ChFC, QPA, Comprehensive
Financial Resources and 23 year member of FSP-Twin
Cities was recognized by FSP National Liaison James M.
Christian, CLU, ChFC, with a plaque found in the Chapter
archives, for her participation in a mentoring project from
1999. Ann was partnered with then new CLU certificant and
member Vickie Howard to shepherd her through her first
year of her career and membership with FSP. Ann shared
her recollections of that very positive experience stating
that not only did she gain insight into her own career while
helping Vickie, but that she gained a friend as well.

Jim reminded attendees that one of the great and often
overlooked gifts the Society provides to its volunteer
members is that of real life leadership experience. Whether it is in the form of Chapter leadership like our

outgoing and incoming Chapter officers or more
individual like that of Ann in the mentoring
project, the Society is our common bond. Jim
s e encouraged members to participate at some level
//l ru en la of committee work, or leadership at the Chapter or
- National level. “Giving back to your Professional
Association as a volunteet, is not a chore, but a

privilege!”
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Look What’s Ahead...Great programs, easy registration!

Register online www.sfsptwincities.org
Call 651.815.0668 or

Email sfsptwincities@comcast.net

“9 FSP

Financial Service Professionals

TWIN CITIES CHAPTER

July 21, 2011
What’s Happening in
2011/2012: Tax Relief,

Unemployment Insurance

Reauthorization, and Job

Creation Act of 2010
Speaker:
Richard C. Martin, JD, LLM, CLU,
ChFC, CFP
Estate & Business Planning
Department
MassMutual Financial Group
Time:
11:00 AM Sign-in/Networking
11:15 Lunch served
11:30 AM Chapter meeting
12:00 PM — 2:15 PM CE Program
Location:
Midland Hills Country Club
2001 Fulham Street
St. Paul, MN 55113
Menu:
TBA
Cost:
No charge for FSP members
and guests attending for the first
time
$50 for non-members
Advanced registration is requested
by Monday, July 18, 2011
CE:
2-hours MN Insurance CE
Classroom credits, CFP, CLE (legal)
(approvals pending), certificate of

attendance for CPE (accounting)
and PACE.

Watercooler

Save the Date!

August 18, 2011
Ethics Credits!

Topic:
Guidelines for Professional
Ethical Conduct
Time:
9:00 AM - 12:00 PM
Location:
TBA
CE:
3-hours MN Insurance CE and
CLE Ethics credits (approvals
pending)
2-hours CFP Ethics credits
approved
Certificate of attendance for CPE
(accounting) and PACE

Save the Date!
September 15, 2011

CE Program
Topic:
To Be Announced
Time:
12:00 PM - 2:15 PM
Location:
Oak Ridge Country Club
700 Oak Ridge Road
Hopkins, MN 55305

The FSP-Twin Cities
2011/2012
Program Schedule
will be published and
mailed by August 1.
Watch for it in your email
and U.S. mail.

OODBURY

Financial Services

ASPIRE. ACHIEVE.*
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“Gl+:bal” Expansion

Experience the New World of ING IUL-Global PILIS.

ING IUL-Global Plus features what
you've come to love In ING IUL-Global.
ING Indexed Universal Life — Global (ING IUL-Global)
ING Indexed Universal Life — Global Plus (ING JUL-Global Pias)
Borth issued by Seourity Lifie of Denver frsurance Company
+ Valuable death benefit protection.
» Uipside potantial with unique * hindsight™ Interest craditing strategy based upon
3 formula that uses 3 portion of the better-periorming two out of three indexes from
across the globe.
» S-year lpok-back period to help raduce volatiity associzted with year to year Index changes.
» Guarantaed annual minimum interest rates
Indayad 2 1%
Fixed Strateqy /%
+ Potential for eary sumender values using optional Walver of Surmender Charge Rider

S0, how are they different?

ING IUL-Global ING IUL-Global Plus

Vs

mmntﬂnmm Policy Loans CEJIZEI]TII’EIml
Long-tem accumulztion posenttal
Stronger long-temm Surrender AN stronger first year surrender
accumulation potential Values values 55-50%
V& 25% om NG IUL-Global)*
First year biending 1s Adjustable Term No first year blending
allowed through 5172011, Insurance Rider Is albowwesd.

* Arst year sumender value 1o premium rto based on masmom 7-pay premiums.
For more information, please contact:

Midwest Financial Solutions
Jl'null::‘Ihn
CLU, ChFC, CFP
7100 Northland Cir N
Suite 408

Blml:l;n Park , MN 55428
63.535.1562

jim@midwestfinsol.com

Qpen new
for youl U

Mew Select Loans May Help Reduce
“Dut-of-Pocket” Costs Associated with
an Executive Benefit Arrangement.
Selerct Loans have the risk that policy performance
may be lower than projectad If the amount credited
o the account value In the Fxed Strategy andror
Indexed Strategy Is less than the fed 6% Intorest
charged on the policy loan. Detalled additional
Information about policy loans ks located In the
policy form and any personal policy lkustration.

Not FOSCTHCUA Irwurwd | Fivt A Depwett OF A Bunk: | Mt Bwsk Gowrsntom | Not i By Ay Faviornl Guesrmro_t Ageucy |

ING Indexed Universal Life — Global (ING WL-Global) and ING Indexed Unfversal Lie — Global Pius (NG WL-Global Phus) ARE FLEXEELE PREMIUM ADJISTABLE

UNPVERSAL LIFE INSURANCE POLICIES THAT OFFER A DEATH BENEFIT TO THE BENEFICIARIES OF THE POLICY AND SHOULD BE PURCHASED TO MEET YOUR CLIENT'S
LIFE INSURAMCE NEEDS. WHILE THE POLICY CASHVALUES MA&F BE DETERMENED BY REFEREMCE T0 AN INDEXLINKED CREDITING STRATEGY, SUCH CASHVALUES
SUPPORT THE DEATH EENEFIT OFFERED UNDER THE POLICY, THESE POLICIES ARE NOT VARIABLE CONTRALTS OR INVESTMENT COMTRACTS.

ING LG, polcy o sees 115012103 and NG LGl P, oy forn s 11621210 e 2 equfy e e,y by sae 2y e e vy st Ty
ane sz by Securtty Uik of Cenver INSLRNGe Comyainy, 3 member of the NG tamiy of companies. Not avalaiie In New York, The Index 2 and Inde partidpiztion rtz 2re subject 1o thange for
e Index Do, Al e e o e firendial sength and dalms poaying a0ty of Securty L of Demver INSuzn wihlch 5 solely respansEle Bor e

v policies. Nefther mmmmmmmmmummdmmmmnag}mmwm

[her than e 4G companies kentfizd, no other entities whethes distributing of Bssed on the material, ar members of the ING family of companies.

e ING 5o

e

LIFE INSURANCE

15820 132011 For agent use only. Not for public distribution. Your future. Made easier.®
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Member-Get-A-Member Update

Please welcome our new members next time you see them!

New and Past Members Joining Within the Last 365 Days

Full Name

Mark L. Anderson, JD

Kenneth S. Engel, JD

Stuart Schmitz, JD

William S. White, JD,CLU,CFP
Nathan J. Nelson, JD,LLM
Richard J. Marooney, EA

John R. Bultena, JD

Steve Sorensen, CLLU,ChFC
Maura A Albrecht, ChFC

Bruce A. Bouta, CLU,ChFC,JD
Inna Collins

Kate E. Maier, CTFA

Tenielle M. Shallman, CFP
Robert K. Meints, Jr., CRPC,RFC
Amy Hubley

Norman H. Winer, CLU

Maura J. Steblay

Michael P Dougherty, CLU,ChFC
Jon D. Kennedy, CFP

Rachael D. Solberg

Steven J. Thoresen, CPA
Richard B. Schlueter, CLU,ChFC

Watercooler

Company

Schmitz & Schmidt PA
Engel Professional Association
Schmitz & Schmidt,PA

Business & Estate Planning Analytics PLLC

Messerli & Kramer PA

Mid American Financial Group
First Lawyers Trust

Heartland Capital Management
Financial Wellness for You, LLC

Foster Klima & Company, LL.C
Wealth Enhancement Group
Wealth Enhancement Group
AXA Advisors LLC

Networth Asset Management, Inc.
National Benefits Group, Inc.
Minneapolis Financial Group
University of MN

Meristem

Carlson Capital Management
Brunberg Blatt & Co., Inc.
Wealth Enhancement Group

LIFE INSURANCE

ADVANCED MARKETS — GIVING YOU THE ESTATE, BUSINESS, AND RETIREMENT
PLAMNING TOOLS AND RESOURCES TO CLOSE CASES.

= JH Solutions — providing simple solutions for complex ideas

= Cuostom case design and consultation
= Legislative updates, quarterly calls featuring industry experts, monthly e-newsleiter, and online
Advanced Markets Library
= Experienced and knowledgeable attorneys, accountants, and Advanced Markets Consultants ready
to help with your most complex cases

For more Information, call Michael Loney at 852-335-2424 x203 or B00-736-7737 x203.
‘werw jrEamsnotom  Josn Hamooor Lifo Insurancs Company (ULSA), 107 Ciaranoon Stroat, Bosion, MA 02116 MLIOB1GMA550
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Total
Years
Paid

o
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Join Date

06/14/2011
06/09/2011
06/09/2011
05/25/2011
05/18/2011
04/11/2011
03/30/2011
03/24/2011
03/10/2011
02/28/2011
02/28/2011
02/16/2011
02/16/2011
01/12/2011
01/10/2011
12/09/2010
12/09/2010
11/10/2010
11/08/2010
10/28/2010
09/21/2010
09/15/2010

Membet-

ship Type

REG
REG
REG
REG
REG
ASSC
REG
REG
REG
REG
ASSC
REG
REG
REG
ASSC
REG
ASSC
REG
REG
ASSC
REG
REG
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Member

Get a Member

Contest

’ Starts: July 1, 2010 = Ends: June 30, 2011

The Winner
Will Be YOU !

More members create a win-win-win
for all: for you, for your Chaptar, and for
the new membars. Your recruitment
efforts wall build a stronger FSP that
will benefit all members—axpanding
our knowledge resources and creating
an even more powsrful netwark of
professicnals that you can tap inta.

Individual Member and
Chapter Competition

There is a Chapter component and an
individual member component to this
contast. Every member who recruits
just one new member is a guarantead
winnerl The more you recruit the
greater the value of your prize.

af

(o RST

Timamvin Soroins Fof-aanmas

INDIVIDUAL MEMBER PRIZES:
Recruit One New Member—and You're a Winner!

Recruit 1 new member:
20% off your 2011-12 National Dues.

Recruit 2 new members:
40% off your 2011-12 National Dues.

Recruit 3 new members:
60% off your 2011-12 National Dues.

Recruit 4 new members:
80% off your 2011-12 National Dues.

Recruit 5 or more new meambers:
Complimentary 2011-12 National Dues.

Grand Prize Winner: The member who racruits the most
niew meambers will receive an FSP Event Registration
{including 3 nights' onsite hotel lodging, and airfare
voucher for up tp $500). PLUS complimentary national dues

for the 2011-12 membership year.*

CHAPTER PRIZE:
Education Program with CE credits

You can help your Chapter grow and win tocl There are four
flights by Chaptar size. The Chaptar that recruits the highast
number of new mambers in sach flight winsl FSP will prowids
a nationally remcwned speaker for a 2-3 hour Chapter
educational program in the 2011-12 Membership Year. Prize
includes cost of speaker, speaker's travel, speaker's lodging,
and CE filing—over a $10,000 valua.

*In the event of an individual competition tie, winner will be selected by drawing.
*#in the event of a Chapter tie, best retention rate will determine winner.

Watercooler

More red carpet.

less red tape.

Bank with a big bank and you're likely to find yourself dealing with layers of loan officers, assistant
loan officers, vice presidents and assistant vice presidents. Bank with Anchor Bank and you'll find
yourself dealing with one basic level — people wholl give you our special bmnd of pemsonalized
service and get the job done for you. Call Anchor Bank. We'll be your biggest fan.

ANCHOR BB_A;NK.
P

www.achorlink com

1570 Concordia Ave. « Saint Paul « 651-747-2900
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Minnesota Business Ethics Award

2011 Minnesota Business Ethics Award
Honors Three Companies

g % y
S 9: ay 18, 2011
= B> Minneapolis, Minn. — Business leaders from across Minnesota gathered on
Z § Wednesday, May 18, to honor three companies with the 2011 Minnesota Business

§ Ethics Award (MBEA). The MBEA recognizes Minnesota businesses that have
V% exemplified and promoted ethical conduct for the benefit of the workplace, the

MBEA™ matketplace, the environment and the
community.

The 2011 award recipients are:

Platinum Group — Founded in 1984, the Platinum Group provides
turnaround management, consulting and advisory services, as well as
financing and investment services for their clients. The company is
located in Eden Prairie.

KleinBank — Founded in 1907,
KleinBank is Minnesota's largest
family-owned state bank with 23
locations. The KleinBank corporate
center is located in Chaska.

The Mosaic Company — Founded
in 2004, Mosaic is a global producer
and marketer of concentrated
phosphate and potash. The company
KleinBank is headquartered in Plymouth.

Award recipients were recognized by the MBEA judges in three company
size categories:

e small (under 100 employees) — Platinum Group

e mid-size (100 to 500 employees) — KleinBank; and

e large (more than 500 employees) — The Mosaic Company

The Mosaic Company

The awards luncheon also recognized the other finalists in the each of the three size categories. Finalists, all of
which exemplify distinctive accomplishments in setting high ethical standards, were:

Braith Auto Repair and CresaPartners: Small (Less than 100 employees)
Marco Inc.: Mid-size (100 - 500 employees)
Blue Cross Blue Shield of Minnesota and Piper Jaffray Company: Large (500
or more employees)

Keynote speaker Nancy Feldman, President and CEO of UCare, described
the ethical thinking behind UCare’s decision to return $30 M to the State of
Minnesota and the controversy stirred up by that decision. She noted that
embracing core values, both personal and organizational, enables one to maintain
course through turbulent times. Feldman said that it has been a privilege for her to
Nancy Feldman, Presi- be able to lead during difficult times. She acknowledged the challenge of
dent and CEO, UCare = communicating clearly about complex business and financial structures that are
easily misunderstood or misrepresented by outside parties.

Continued on next page
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MBEA Recipients 2011 Continued from page 19

Amidst the turmoil, Feldman described the blessing of having support come from unexpected sources. UCare is
the fourth-largest health plan in Minnesota, serving 200,000 members across Minnesota and 26 counties in western
Wisconsin.

Over the past 11 years, 32 Minnesota-based businesses, ranging in size from less than 10 employees to more than
150,000, have been recognized and honored for the excellence of their ethical performance. Catl Peterson, CPA
and MBEA co-chair, said that “earning top honors in the MBEA competition reflects a firm’s dedication to
building a culture that embeds high ethical standards in all of its relationships and practices.” Nancy Quinnell,
MBEA co-chair, reflected that “the award is one more way of signaling the importance of ethics and corporate
responsibility to Minnesota businesses.” A complete list of past recipients can be viewed at http://
mnethicsaward.org/past-recipients/.

The MBEA was founded in 1999 by the Center for Fthical Business Cultures (CEBC) at the University of St.

Thomas Opus College of Business and the Minnesota Chapter of the Society of Financial Service Professionals. In
2009 the Minnesota Society of Certified Public Accountants joined as an award sponsor.

‘e ESP SOF 3

Financial Service Professionals
TWIN CITIES CHAPTER e
~ —

CENTER FOR ETHICAL
Business CULTURES®

at the Usiversiny of 8¢, Thoma=Minmesats

Affiliate Associations

FPA

Fixed Income Outlook and Opportunities

Presenter Robert Hall

July 19, 11:30 am - 2:00 pm

Golden Valley Country Club

After benefiting from a period of high investor interest, fixed income assets now look challenged by the risk of rising interest

rates. How should investors be thinking about bonds today? In this presentation, we'll look at the macro backdrop for bond invest-
ing, considering possible outcomes for economic growth, inflation, and interest rates over the next 12 months. We'll consider some
broad themes for fixed income investors that these macro developments suggest, and we'll highlight specific areas of opportunity. In
our view, while return expectations are more subdued, the credit markets still look attractive for the carry they offer.

Information Link: http://www.cvent.com/d/wdghjm

newman

LONG TERM CARE

Long Term Care Insurance is All We Do!*®
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State of the American Family - Continued from page 4

and they have to rely on credit cards, but they’ve both felt strongly about Paula’s choice to work part time so she can be at home with the
kids. Now they’re not so sure.

It’s never too eatly to start saving for college

American family decision makers strongly endorse the concept of preparing early for the cost of their children’s college education and for
teaching their children about personal finance. The decision makers are also more likely to pay for their children’s college than to expect
their children to foot the bill themselves.

The vast majority of parents believe that it’s never too eatly to begin saving for a child’s education, but when faced with competing finan-
cial demands, good intentions and reality often part ways. Only half of parents have started to save for college, and many agree that saving
for their children’s education should be a higher priority for them. Unfortunately, there are still others who know they should be saving
for their children’s college education but don’t have the money to invest now.

It’s no wonder that saving for college doesn’t always get the attention it deserves, as parents are focused on paying their bills. The major-
ity of families allot 15 percent of their monthly expenses to credit card bills; another 10 percent goes to repay student and other loans.
Repaying these and other debts can make it difficult for families to save for future expenses and investments.

Sandra and David Jones, who have twin boys graduating high school, are taking a new look at how the cost of two college tuitions will
impact their lives. Fifty-year old Sandra is a dentist and David, 48 years old, is a computer programmer who recently returned to school to
study acupuncture. They fully agree on the importance of paying for their sons’ college education, but with the recent downturn, they are
reconsidering whether David can afford to continue with his studies and if they’ll be in a position to make the investment necessary to set
up his new practice. Since both of their college funds and Sandra’s 401(k) have lost some value, the question that now looms is whether
to focus on saving for their retirement or pay what they can for college to reduce the debt they and their boys will accumulate over the
next four years.

Responsible, but not ready, for retirement
Americans are caught between providing financial support for their children and saving enough money for their own retirement. Perhaps
due to declining availability and access to pension plans, most people believe that saving for retirement is now an individual’s responsibil-

ity.
65% believe that financial security for retirement is an individnal’s responsibility.

However, despite widespread acceptance of individual responsibility for retirement planning, there is a core group of “planning avoiders”
who say they have too many immediate financial concerns to think about saving for retirement. Of those that are actively trying to save,
very few feel confident that they are on the right course.

Early Boomers lead the way with financial anxiety, a likely consequence of being closer to retirement age and therefore more exposed to
certain risks than other generations. They are most likely to have experienced a large income decrease, job loss, or personal bankruptcy. In
addition, they ate increasingly concerned about supporting their aging parents’ eldercare needs. Perhaps as a result, they are the least opti-

mistic about the future of the economy. Continued ”
ontinued on page

Contact Aaron Miedorf (61.2-336-3792) or Joe Larkin (612-347-7808)
dvl S 0 I-N o discuss how AdvisorMet can help grow your business.

INSURANTC Visit our website af www.advisornetinsurance.com

2009 AlN Ranked Top 5 or Better in Premium With;

AdvisarMet Insurance is a Tull service Bro Ilcn:,lr.'lv.]-; Ganaral ﬁgn,-nr,:,‘ wiith

ower 90 wears In the insurance business, serving independent Agents West Coast Life 1 John Hancock ¥3
and Advisors acrass the country. As member of Advantage Insurance AXA 1 American Goneral  #4
Wetwork (AIM), AdviserMet, and our agents, benefit from the combined Ciricaki Firsercial 1 £un Life 5
mernber praduction of 5360 millian in life premium, This high level of NG ai TaMTAr— 45

production provides access 1o a wide range of high quality carriers,

dedicated underwriting teams and top compansation e ne
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State of the American Family - Continued from page 21

Additional strains face the Sandwich Generation

The “Sandwich Generation” refers to those families who are simultaneously responsible for caring for their children and parents.
“Sandwiched” Early Boomers are particularly likely to feel the brunt of eldercare responsibilities; they are the generation most likely to
agree that taking care of their parents is a full time job they never planned for, and that being a caregiver adds more stress than they can
handle. The “Sandwich Generation” is also most likely to agree that it is important to discuss your parents’ financial situation with them
before it’s too late.

Jennifer and Michael Washington, who are both in their late 50s, have had the pleasure of watching their daughter graduate from medical
school and land her first job. They’re also proud of their son, a recent college graduate who is living at home while he looks for a job as a
teacher and completes his master’s degree. The Washingtons are helping both kids pay back their college loans. For the past 15 years,
Jennifer has been working as a family law attorney. Michael, who was looking forward to retiring within the next five years from his job as
a sales executive, watched his 401(k) take a hit from the recession, just as it became clear that his elderly parents could no longer manage
on their own. Michael and his brother are scrambling to figure out if they can afford to seek help outside of the family.

Wishing for control, but running off course

Most American families want to be in control of their finances. They want to be actively involved in all their of financial decisions, to
know as much as possible about financial products and services before committing to them, and want to have personal control over all
aspects of their finances.

68% want to be actively involved in all decisions regarding their finances.

They often think about looking into various financial products and services that could help them achieve such major life goals as buying a
house, saving for college, and preparing for retirement. However, a number of family decision makers feel they fall short — they wish they
were more in control of their finances.

Despite their intentions, many Americans often feel uncomfortable with how well they’re actually doing. Some feel as if they’re living
month-to-month as they try to pay off old students loans and save enough to buy their own home. And while they acknowledge the need
to invest in their retirement, the pressure of their immediate needs pushes this to the back burner. Others worty about being able to meet
their long-term financial goals placing blame on a lack of planning. But like many parents who realize the cost of a college education, the
majority feel overwhelmed and concerned about whether they can manage their growing expenses, especially while their incomes are stag-
nant. Finally, there is still a group who face the uncertainties of how they will help care for their aging parents or recoup the value of their
retirement savings diminished by the recession.

No matter what stage of life or economic situation, American families struggle with similar concerns during this period of slow economic
growth: how to plan and save to make the most of their financial resources, for now and into the future. One approach that appeals to
nearly half of all family decision makers is to simplify the complexity of their lives and spend more time doing things together.

Setting a course
Although the economic downturn of the past two years has taken a toll in a variety of ways — in income, investment value, and home
prices — a commitment to sound financial preparation can help minimize and offset exposure to such losses.

Whether caught between providing financial support for children and saving enough money for retirement or frustrated by declining
availability and access to pension plans or 401(k) employer matches, families at all stages face the challenge of balancing the immediate
needs of their complex lives and financial demands with long-range planning for the future.

Couple these demands with the vast amount of financial information available at the touch of a button, and the result can be overwhelm-
ing for Americans trying to feel confident that the financial decisions they make are the best ones for their families.

Input from qualified financial professionals who offer accessible financial education can help the most uncertain families overcome their
hesitancy and bring balance to the most
challenging of financial circumstances. By
working with a financial professional who
understands their unique, specific financial
needs, parents may establish key financial
goals, make financial decisions a priority, . . . . .
and feel more confident about managin

e et e conaens o i Helping financial advisors define a
optimistic about long-term financial goals

and take the steps necessary to achieve this. Ca rri a g e Tra d e EX pe ri e n Ce
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